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What is Marketing?

A

A Focus on short -term performance measures
A Stock Market perspective
A

Financial Markets Research in Marketing
A Value - Relevance
A Mis-Pricing
A Issues
A Marketing Metrics
A Methods

~

A Marketing Accounting
A Consequences for Marketing Management

Note: This talk draws upon research of various colleagues and some of mine.
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financial perforrnance |is
not well understood
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